| the process

Whenever we start a new brand development process with a client, ensuring everyone is on the same page is paramount. Clearly identifying pain points and objectives in the beginning aid in
streamlining the overall process to ensure the desired results!

« Getting to know a client, their business and their background

First/Initial
Meeting

« Introducing myself (Ryan Lavigne), my business (FireWing Media) and outlining any solutions that I can help provide
« Identifying the ‘why’for the project

- identify the ‘why’ « Discussion of the overall process / how | work

» via phone, skype, zoom
orin person

« Discussions regarding budget in relation to scope of the project

Formal *Though not always necessary, if you need a formal proposal drawn up outlining the
Proposal : overall scope of the project as well as a breakdown of costs, it can be provided!

Revisions ™ Stylescapes Guidelines

Round 01 \ Round 01 - 03

« 4t0 6 concepts « discussion of concepts
» black & white/grayscale « identifying likes/dislikes

« vertical/horizontal » onto ‘stylescape’ phase
applications or back to drawing board

Deposit
50% scope

Real-world application

« tweaks/revisions

« provided on stylescapes to show

potential real-world application
« addition of colour

Export & Package

« export of graphics for print, web

or other application

« collection of tyeface (fonts)
& colour palette

» supporting graphics

‘Brand Bible’

« production of Brand Guidelines doc
to ensure brand consistency

*Complimentary with all brand
identity development projects

Balance
+ overages

Questions or concerns?

Call or text Ryan @ 1-506-644-8093 or email ryan@firewing.ca
www.firewing.ca
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